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NATHAN l, NATHANSON INTRODUCES CANADIAN ODEON:

Producin. National Competition In Film Exhibition

...... : A partir de documenls pLlbiles dans 105 joumaux Iocaux ainsi que dans Ies
/ _ prolessionneU05 comme Ie Canadian Moving PiC11Jre Digest et Ie Cono<lion
Film Ho\!eIdy. rauteur examine Ia carri~/e de Nathan L Nathanson et son «lIe C1Ucia1
dans Ia a~ation du canadian Odeon en 1941. L05 affiliations ell-1dentit~ ~ du
Canadian Odeon dlangeaient selon Ie lieu geog"",hique des sous-dIalnes impIant~
• _ , ToooolO, Montreal et ailleurs au pays. En '-a_<!ant plus a Ia constru<tion
des salles de cinema qu'aux questions de distribution, celle ~ Mpasse los simples ~ du conttoI qu'a toujours exerre Hollywood sur Ie cinema canadien
pour oIIrir un cadre de recherche pennetlant de comp/endre la ~cit~ locale de
renthousiasme des fool.. pour Ie ci~ma.
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'.lb.e.o the Canadian Odeon theatre chain was created in 1941. II compet·
ed Wllb Jong-donunanl Famous Players theatres by locaJixtog and

regjon.al.iz.ing Ibe Odeon identity. This was partly because its business origins
varied amoD8 alies and regions. Vancouver Odeons. the onginal slronghold.
were an independent hometown success story. They were largely suburb>!n
and an:hilecturally modem. Monln!a] Odeons were French in focus and 1"""1td mainly in predominantly irancophone areas in eastern aDd north·end
neighbourhoods. In Thromo and urban Omaria. Odeons were newly built.
lotemauana1~llyle versions of lhe British Odeans that were Iconic for the
'home country,· which was especially iropanaDt during and after World
Wu ll. In addition 10 establishing itself in Canada's three largesl cities, Odeon
affiliated wiJ..b regional entrepreneurs and business people acros the country.
Relying on its Independent roots. the new national exhibnor positioned ilScill
as a patnotic allernative to Famous Plclyers.

UN.D'IIIM IOUIJIA&, OF FILM STVDIU· IEVUI CAHADIIMHI D"truDU O"~JUTOGlAP"IQUU
VOLUME n NO."l • MU • AUTOIIMI ) . .~. pp n-u

Despite its regional variations and affiliations. Odeon was created from its
Toronto head office run by Nathan L. Nathanson and his son. Paul. Furthermore.

noting Odeon's ability to compete against Famous Players does not mean that
this was originally its only purpose. First headed. by Paul Nathanson. Odeon was
created. as leverage while his father. still president of Famous Players. was trying to take Canadian control (his own, that is) away from his Holiywood part-

ner. Adolph Zukor's Paramount Pictures Corporation. Headed. at thar point, by
Barney Balaban. Paramount was not yet outright owner of the company; it was
one of three partners. along with N.L. Nathanson and Isaac Walter Killam. in a

voting trust that held the majority of the shares. The voting trust had expired in
1939, and for two years its re-negotiation was stalled, until the issue was finally resolved by dissolving the trust. .Leaving Famous Players, a company he
helped ,create. Nathanson claimed. he intended. to establish Canadian control of
film exhibition in Canada. Although Odeon was initially Canadian-owned, it
seems British interests were always implied. if unofficially at first. In the years
after the senior Nathanson's death in 1943. son Paul officially partnered with
J. Arthur Rank. owner of British OdeoD. then in 1946 sold out completely to
him.' Nathan L. Nathanson's last great venture before his death was to gain personal control over the Canadian theatre industry and independence from
Param01.mt. But that synopsis glosses over the risks Nathanson took and makes
his success seem predetermined.
Nathanson was undeniably the most important showman in the history of
Canadian exhibition. The intention here is not only to sketch his career. but also

to detail the local variations and the range of deals that created Odeon. In the
end. inuoducing Odeon allowed both it and Famous Players to become one hundred per cent foreign-owned. so that a British and American duopoly split the
market between two giants who quickly set up mutually exclusive, informal

relations with Hollywood distrihutors. a status qun that lasted into the 199Os.
Previous synopses of the creation of Canadian Odeon lament the lack of
canadian control in exhibition and treat Nathan L. Nathanson as an all-powerful anti-hero.l More recently, however, with several Canadian exhibition history
projects underway. an analysis of regional variation in film culture is emerging.
moving beyond the usual story of Hollywood dominance.] Instead of head-office

distribution deals, I emphasize thealIe building and local affiliations with independent exhibitors, as they were documented in newspaper advertising across
the country and in canadian trade journals. 4
If exhibition is not generally treated. as central to film studies, that is partly because many film scholars have an ambivalent attitude toward film as a
commercial and industrial product. Most take cinema to be an art more than a
business, a cultural more than an economic practice. Examining the business of
film exhibition may thus he neglected. not only hecause it emphasizes commerce rather than artistty. but also because it undennines the myth of film's
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potential to be the same everywhere due to its reproducibility.5 in order to situate a modem film audience as a commercial collective, as embedded in transnational networks of capitalist production. distribution. promotion and consumption, it is necessary to understand how such networks translale into local6
ized spaces through the practices of business people and consumers. Exhibition
histories must incorporate the ways local audiences make filmgoing an expression of every level of citizenship from neighbourhood to beyond the nation.
Going to a movie. any movie. thus becomes a way to participate in an interna-

tional puhlic, a national public, or a neighbourhood public, depending on the
particular film. theatre. and audience. Here, I speculate about audiences only
briefly in the conclusion. but their participation in the process is always implied..
In Film History: ThetJry and Prru:tice. Rohert C. Allen warns against giving
too much credit to the heroic actions of movie moguls. or of any individual
director-auteur. actor-star, or producer-executive? The Hollywood system is a

complex industrial network that works to limit the agency and risk of any particular individual. The autobiographical accounts of movie industry pioneers
convey the retrospective point of view of those who succeeded, simplifying complex commercial systems into stories of self-made men. Still. the actions of individuals and their business biographies remain key to documenting the creation
of a new company sucb as Canadian Odean.
MOVING COMPETI110N FROM THE BOAIlDROOM 10 MAIN STREET

From 1916. Nathanson's near-unique role in the canadian film industry involved
modernizing it into a centralized and regulated administrative network of franchises. The work of rationalizing was not always rational and 0001. however.
and Nathanson's tactics against independent exhibitors have been described as
"ruthless." often apparently illegal. and they eventually drew the scrutiny of
government investigations and prompted legal actions.! Central organization
and vertical integration were not unique to the film industry. For retail sales. the
1920s was a decade of conglomeration and chain franchising, from national

expansion of department stores and five-and-dimes to grocery. hardware. and
clothing stores.'
Born in Minneapolis in 1886. Nathan L. Nathanson came to Toronto at the
age of twenty-one. at first operating concession stands at Scarboro Beach

Amusement Park. As he would later recall.

"j

will prohably be remembered as

the man who brought the ice cream cone to Toronto, which I did." Recalled by
cana.ditm Film Weekly editor Hye Bossio in Nathanson's obituary. the anecdote
about bringing hand·held ice cream to Toronto was
evidence of a rare gift-an understanding of the whims and tastes of the
public. Others recognized the gift in him. They were the men who joined
him in financing his ideas, some of them leaders in canada's investtn.ent
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world. He enjoyed lbe scrappy. enterprising aOd bighly competitive environment. He gravitated Ildturally loword anytbiog aimed at lhe rna.....
He \mew what most people would like even before they did and he gave
it (0 them. 1O

(Royal Bank). W.O. Ro s (Bank of Nova
Scott1) and I. W. Killam, whose Royal

His knack lor promotion led next to a job al the Connor·Ruddy Company.
an outdoor advertising agency that made movie posters, billboards. neon signs
and marqu.... Belore long, he was parmer wilh W. Rein Wadsworth in his own
poster-adventsing dgency. Nalhanson became directly involved with the cinema
busmes. in 1916. wilen his former boss. E.L. Ruddy. joined millionaire broker
J.P. BickeU in lbe opening 01 a downtown movie palace. the RegenL Although
laler anecdotes make Nathanson the mastermind of me plan. be is nOI men.
In the oewsp.aper coverage al the time. Ruddy was the fin. president o(
tb.e Regent Tb.ealIe LId.• and the /irsl ffiaDdget was Leon Brick. who ran l1Ie
GaIden ThealIe. an early neighbourhood luxury plaure house. Before long, lhe
Regenl Thea"e company acquired the Garden and other Toronto neighbourhood
houses, and buill a lew new UlealIes in smaller Ontario cities. It seem!
Nalhanson took over officially when the company began to expand 1010 a chain
01 l1IealIes. A key pan 01 the Regent'. promotion when il opeoed was lhe

tioned

promise of finn-run Paramount piau.res. dnd bl 1918 the small chain was renamed Paramount Theatres. t"Vpo though there was no fonnal connection 10

Paramount

In

the Umted SI'Ues. Q

The Canadian fra.nch.ise for Paramounl·Ancraft pictures was held .11 the

time by Nathanson's nexl·door neighbour in Rosedale. Jule Allen. lbrough the
AUen fam.ily', famous PJayers Film Service distribution company. The arrange-ment allowed their exhibition company. AUen Theatres. to expand rapidly Irom
roots In Galgary to a Toronto headquaners and I1agship lheatre by 1917."
Following World War I, Alien thealres were built in the biggest Canadian dlies.
BUI a troubled relationship with Paramounrs Adolph Zukor aod lbe FaDlousLasky parent company in New York began In 1918, after Ihe Aliens refused 10
allow Zukor pan-owoershlp 10 their lbeatres. Early in 1919. the CaJuuJian
MoUll18 .Plcture Digest outlined how Nathanson's Canadian Paramount was posi.
IJOntng Itself to COOlpel.e directly with Alien ThealIeS through major ""PaDSion
plans m Toronto. Wonnipeg. and Vanrouver. By July 1919. 1Jle Aliens' Iranchise was
offid.lIly """'ked when famous·Lasky set up its own Canadian distributors in
Thromo. with branches In SainI John. MontIeal. Winnipeg, Calgary. and
Vancouver. Nathanson's Canadian Paramount expanded outside Ontario, buying
out theatres in Vancouver and Victoria.

With a more Ildlional5COP<' in place. in February 1920 Canadian ParanlOUnt
became olficially linked to Zukor's Paramount and famous· Lasky. Nathanson
became the filst president of Famous Players Canailian Corporation. Investmenl
came from Canadian big busin... Wi1Jl lbe /irst board iocluding Herben Holt

Notl\an L NllIhanson. ]936. NaIiooaJ

5ecurities underwrote $<I millton 01 l1Ie
initial share offering. Theatre building
continued with the Pantages in Toronto
and the Capitols of Winoipeg, Vancouver, Regina. MomreaJ. Kitchener,
and Calgary-each built close 10 a new
Alien theatre. The AUens did the besl
they could without the Famous·Lasky
distribution franchise by Igoing up Wl1Jl
Firsl National. hut lbey were bankrUpl
by May 1923. when Na1Jlansoo boughl
thirty-five oC their best Iheatr~ (or
$650.000. This waO about the cost 01
just one movie palace, and $400,000 less

than an ortt*t' of only ten months parlier. I)
Nathanson was bUilding up d
Canadian ch.un specificaUy to be affiliated with a major American chain. or al
lusl he was using the grOWing dominance of the Americ.m chain 10 nearby New

Al(hiYes of Ganada
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York and ew England [0 add perceived value to his own, even Jf Ihe plan to
R1l OUI was not so clearly premeditated. In the cteaUOD of Famous Players. loose
working associations and Ib.e Canadian use of American franchISe keywords
formed stepping stones to official conglomeration. Foundational plans for but.ld·
iog me new company were in place long before final conuads were signed. A
regianal stronghold became Ihe basis for quickly establishing a new national
chain. A smaD number ofprominenl firsl-run thedtres m key locJlions sufficed
{o weaken even a dominanl MtionaJ competitor. Funhermore. the firsl steps 01
buying real estale aDd making building plans became leverage In making lormal
alliances and weakening competitors. All of these features recurred when
Nathanson created Odeon. two decades laler.
Nathanson's apparent willingness to affiliate with and sell out (0 Zukor and
Hollywood should nOC be laken as an indication that he considered hiJns(>1f
merely a regional manager in a lrans·nauonal corporation. Appareml~' he was
not COOlent (0 be an employee or even a partner. His many years at Famous
Playas included public power struggles and auempis to assert canadian conlrol
over American interests. While he continued as president of Famous Pldyers. in
March 1929 control of the company was placed. {or ten years. in a voting truSl,
an apparent ac.knowledgement of Natbanson"s abilities and personal cloUI.
Effectively. alllhnee. Zukor. Nal1lanson. and Killam (for Royal 5ecunties}, would
h..... equal power In directing l1Ie company. Ray lewis. editor 01 Q2nadian
MDWlg Piaure Dtgest. lauded .he arrangement as establishing Canadian conlIOl.
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since Nathanson and Killam could overrule Zukor. In the summer of 1929,
Nathanson finalized plans for Gaumont British Theatres to buyout Famous
Players Canadian al 375 per share, hut the plan was quashed by Zuknr and
Killam in seplember. Nathanson then resigned as president of the company. The
stock market crash in OCtober soon follOWed, escalating financial problems for
Paramount in me United States.14
With Nathanson gone and the Gaumom deal shelVed. Zukor attempted to
secure his control over the Canadian company in April 1930 by arranging a stock
swap in which Canadians would receive four shares of American .ParamountPublix (a company losing money last) for five shares of Famous Players
Canadian (a company still posting a profit and sending remittances to the New
York head office). The deal was widely denounced as the Americanization nf the
company, made worse when New York prematurely sent up JJ. Fitzgibbons to
take over as director of theatre operations before the deal was finalized. Further.
the deal was clnsed nn May 25. bnth a Sunday and the day after Victoria Dayevidence that the parties involved acknowledged neither the canadian hotiday
nor Toronto's strict adherence to Sunday closing laws.
Clamour continued throughout the summer of 1930. and independenr sbare.
holders set up a protective group. Plans were laid for a court case, and there were
calls for? government investigation into the stock swap. Soon after the newlyelected Prime Minister, R. B. Bennett. took office in Augusl, he appointed Peler
White to head an anti-combines investigation into Famous Players. Once hearings began, their scope expanded far beyond the 1930 stock deal, and included a
full-fledged investigation into every detail of Famous Players' business arrangements and such standard practices as run-zone-dearance policies. block booking
and mothbalting one theatre to boost the profits of another. Wrapping up hearings in March 1931, the White Commission released its report in June, with its
introductory details mOre or less standing as a lextbook for film distribution and
exhibition practices. White declared there was indeed an illegal combine.
Provincial anti-trust lawsuits continued into 1932. but ultimately were unsuccessful because they could not sustain the burden of proof the law required, and
because witnesses who were vocal at the White hearings became less willing to
testify later in coUrt. 15
All this time, through all the nationalist scandal and outcry, Nathanson
kept quiet and out of sight, although rumours of major plans were circulating.
By the time the lawsuits against Famous ended, rumours of Nathanson's rerum
began 10 appear in the Canadian Moving Pi£ture Digest. He was finally re-eleeted
in May 1933. He had missed the stock market crash. the worst of the depression,
the White Com.mission, and the anti-trust lawsuits. He arrived back in cbarge to
great acclaim, because just as with the creation of the voting trust in 1929.
Nathanson's presidency at Famous signalled a re-assertion of Canadian comrol
over the company.16 The leg'al pursuits against Famous Players, tinged always
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with a degree of nationalism and Canadian patriotism. meant that Paramount
could not appear to lreat Canada as merely an extension of the American
domestic market.
When the voting trust expired in 1939, Nathanson may have used canadian
nationalism to his own advantage. He attempted to gain official control, leading
to another struggle with Paramount and another resignation. In its obituary for
Nathanson, the canadian Moving Pi£ture Digest reponed that Nathanson claimed
he and Zuknr had an understanding in 1933 that control of Famous would even·
tually go to Nathanson, an understanding Barney BaJaban did not share when
he later assumed conrrol of Paramount. 11 Early in May 1941, Digest editor Lewis
reported the latest gossip about the negotiations between Nathanson and
Paramount Pictures:
If N.L. Nathanson resigns irom the Presidency of Famous Players, he will
do so because Famous Players will not accepi the offer of. canadian interests
to purchase control. There has been a figure set for the sale of control,
which means the shares now held by Paramount Pictures. There has been
a figure set for the offer to purchase, but between these two figures there is
approximately five millions of dollars which Paramount Pictures is adding
on for Good Will ... Has the price been set to discourage a sale? With five
millions of dollars one can build a powerful chain of theatres, it look four
millions of dollars by Royal Securities, otherwise known as Lord
Beaverbrook, to build Famous Players (in 1920)."

At this stage in the fight between Nathanson and Zukor. however. the new national chain of Odeon, formally named General Theatte Corporation. had already
emerged, headed up by Nathanson's son, Paul. In January 1941, the Digest ran a
small article noting how a new theatre was being built in Kingston in the name of
"Odenn Theatres of Canada, Ud.· By February, Ihe news was confirmed that
Odenn would be a new national chain, initially strong in Vancouver through affiliation with the Vancouver Owned·chain and William J. Long. who was buiJdin.g
a new modem theatre do~tawn on Granville, the Vogue, set to open in April. i '
The senior Nathanson's connection to Odeon was still unclear because of
his continuing negotiations with Paramount. In early May, Ray Lewis indicated
it would be an all-or-nothing situation as far as she could tell, swnming up
Nathanson's choice as "either in controL..or out. -];0 Nathanson resigned just
days later. Odeon was already in place, and the new chain's signature would be
canadian conlrol and ownership, exactly what Nathanson claimed he was fight·
ing for within Famous. His written resignation explained.
1 am retiring as President of the Corporation. I had hoped that I would
have been able to bring about the control of the company to canada, but
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regret that. after prolonged negotiations, I have been unable to arrange a
satisiaetOlY basis for the purchase of a majority of shares from Paramount
Pictures of New York who hold approximately ninety per cent of the
shares. For this reason [ decided to retire. My Canadian associates on the
Board are also retiring at this meeting.21
Had Paramounl called Nathanson's bluff and lost? Or had Nathanson called
Paramount's bluff and been cornered into resigning? The stakes seem so high.
the negotiationS so fierce that perhaps Nathanson underestimated Paramount's
resolve to retain control. However. he bad set up a situation where he would be
in cbarge of a national. Canadian-owned chain regardless of the outcome.
INDEPENDENT REGiONAl CIIAINS IN THE 19305

There was a we1Hmown precedent for building a new theatre chain into a dam·
inant force, even without a major distributor's franchise. Balaban and Katz had
become partners at the New York headquaners of Paramount-Publix, despite
having strength only in Chicago. Even though they lacked access to fust·run
films, they were success(u1 thanks to a small but care(uJJy managed string o(
large movie palaces in key locations.ll The first hint lhat Nathanson could do
somethir:lg similar in Canada dates to his first resignation in 1929. at which time
Ray Lewis speculated he could set \lP a small chain of deluxe theatres [0 take a
major chunk out of Famous business. 23 In the end, Nathanson's creation of
Odeon would rely on more than building new modem theatres in key spots in
major cities. He had a[ least three other advantages. First, there was the guarantee o( film programming from the small but consistent supply o( mostly
British films through Empire-Universal distribulors and the initial promise (later
lost) of MGM films through Nathanson's connections to the Regal distr.ibution
company." Second, perhaps drawing upon Nathanson's inside knowledge and
working relationships, Odeon successfully negotiated key leases in mid-sized
cities for theatres that had been affiliated with Famous Players. often their signature "Capitol- theatres. Third, and most imponantly, Odeon affiliated with a
cross-country series of previously independent, regional chains.
The late 19305 was a boom period for small, independent theatre chains in
Canada_ Although the anti-Imsl legal actions against Famous had failed, the
financial troubles of Paramount in the U.S., perhaps combined with political prudence to avoid further anti·trust scrutiny. meant Famous did Dol build many new
theatres in the 19305, nor did it take over many more independents."s At the same
time, moviegoing boomed during the Great Depression. New theatres opened
while admissions and box office receipts increased annually.26 Perhaps a fiscallycollSrrained culture also meant more people went to neighbourhood. theatres. preferring to wait a few months to see a movie and pay a dime or a quarter less than
downtown, firsHun priceS."7 Independent theatres and regional chains grew, as
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they had not done since before 1914 when the industry reached saturation in
cities and carne under government licensing and inspection. Throughoul the
1930s the support networks (or independent exlubirOls grew stronger and
expanded through formal co-operative associations and booking services, two
national trade papers, and exhibitors' collectives.
Small regional chains grew into fairly successful ones. These included Nat
Taylor's 20th-eentury theatres in Ontario, Oscar Hanson's Associated Theatres
around Toronto, Vancouver Owned Theatres, Superior ThealI'eS in Monrreal, and
others in Edmonton, Saskatoon. Winnipeg. and the Maritimes. All grew srronger
throughout the 1930s, and all except Taylors fonned the components o(
Canadian Odean in 1941. Even Thylor came close to joining Odean as vice-president. A contract with Od'eon was drafted, but left unsigned when he decided to
affiliate with Famous Players instead, which allowed him to maintain more control over booking what played on his screens.18
When did it become clear to Nathanson that it was possible 10 bundle a
series of ooincidental negotiations into the leverage of a new organized competitor against Famous Players? Previous accounts, such as Kirwan Cox's.. hint at
duplicity: "Nathanson used his position as head of Famous to steal theatres out
from under that company... (and] began renewing contracts personally. rather
than for Famous Players."29 Deliberate plan or not, perhaps only Nathanson's
position allowed for the coast-to-coast vision needed to imagine. in the cacophony of the cinema business. potential for a new national chain of theatres ineor·
porating strong independents and some key Famous Players leases. He was also
the only person able to call in (avours from enough people to make it happen.
However. the inijia! growth of the small chains that formed Odeon was
probably not premeditated by Nathanson. and can be seen more simply as a
consequence of independents filling in the suburban gaps that Famous was able
to neglect because of its near-total dominance downtown. The only major
downtown theatre buill between the AlIens' bankruptcy in 1923 and the creation o( Odeon in 1941 was Vancouver's new Orpheum in 1927.11 was buill by
3o
the independent Langer chain just prior to its takeover by Famous Playef'5.
Although it built a series of new Capitols in smaller cities, Famous Players did
not build new theatres downtown in the largest Canadian cities because it did
not have to. even during the late 19205 when fierce competition in major
American cities brought on a period of massive and extravagant movie-palace
building. n In 1929, plans (or palaces in Ottawa, Toronto, Windsor and Quebec
City were shelved after Famous officially took control of Keith's and Loew's
vaudeville theatres in those cities. 32 Once it gained control. Famous built modestly_ When it opened in 1920, Canada's largest'ever theatre, ThIonto's Pantages
(later Imperial), was the seventh-largest in North America, but by 1932, forty
larger movie palaces had been built in the United States. Canada's secondlargest theatre, the Mont::real Loew's. was the fifth-largest in North America

when i' opened in 1917, bUI it did not r.wk in lbe lOP one hundred by 1932."
This relative lack or movie-palace building in canada suggests both how dominant. and perhaps complacent, Famous Players was because of its control of
canada's downtowns. and just how much the Allen-Famous building war had
quickJ}' and early on flooded the downtown market in Canada. Famous Players
had long rested on its 19205 architectural laurels. but from lhe point of view of
1941, lis movie ()d1aces were dated. old·fashioned-and Amencan-conrroUed.
VANCOUYEIl ODEON

Compared to older, e:maviJgamly ornamented Famous Players theatres. the iode-pendent theau-es that became Canadian Odeon. especially at first in Vancouver.
were sleek. modern. and artfully designed. William B. long became the com·
pany's first Western OiV1s.ion Manager. Before moving to Vancouver, he had

operated the Riallo in downtown Edmonton. completely rebuilding it in a modern style in 1929. In 1940. Long sold h.is Edmomon lmerests. moved 10
Vancouver. and put in place the financing for a major downtown theatre. the

Vogue." Other key suburban theatres lor Odeon had already been associated as
an independent chain. In 1935. J. Howard Boothe was building the Dunbar and
Don SUlh.erland the Kingsway in the outer suburbs of Vancouver. These were
designed with sleek. streamlined facades of moulded concrele. highligbted in
Deon_ These new theatres fonned a CO'-opercltive Wilh a few older independents.
the Neighbourhood Owned theatres. which first advertised collectively in
October 1935. In 1936 the Maple Leaf, downtown on Granville Street. was
rebuill as the Plaza.. introdUcing a monolithic concrete- fac;ade rnat was prominently ..dvertised as a first for the city. This was followed in 1938 by the
Paradise. rebuilt from the Globe, again featuring Arl Deco designs outlined in
neon. With their large. bold facades. the Plaza and Paradise starkly contrasled

with Famou Players' Capitnl and Orphenm. which had only narrow. modesl
entrances on GranviUe. 1$
By De<;ember of 1938, the independen' chain was more lormally organized

aDd renamed Vancouver Owned. It gradually galh.ered all of the most recenlly
built theatres in Vancouver. From 1935 to 194.1, fifteen newly·buill theatres
opened in the Vancouver area. and four others were entirely rebuilt. aU of them
independent dnd all but one eventually affilialed with Odeon. Famous Players
bad built nOJhing n~ althat lime. managing only a renovation of the Dominion
downtown and replacing some marquees. With the opening of the Vogue in
April 1941, me new Odeon banner was inlrOduced as a chain of a dozen theatres spanning the city. AU but three were less thaIl five years old. The Vogue.
designed by Toronto architects Kaplan and Sprachman. continues to be an archj·
lecturaJ gem in Vancouver's downtown. The excilement its opening generaled

can be ganged by the following newspaper report:

The openlnt of the \IofUe in downtown Vancower rmrt-ed the fwst advertised use of the
Odeon _
~ Public tibfilry flistoric Photo ColIeaioo 164IS.

OUU1de the theatre, from 8 p.m. onwards. swinging searcblights OJt the sky
above a gleaming modernistic fa",de swathed with. nags and banners. nnod·
lights glared and hissed. crowds surged against lioes held by police and
commissionaires. motion-pIcture cameras whirred and nashbulbs flared: olS
Ibe guests passed into th.e Ih.ealte, nOlables among them paused. bowed and
spoke brief acknowledgements of inlroductions into waitiog mierophones.~
Despite lhis sensational description of the opening. advance press coverage pI€'5enled the new Odeon Uagshlp as the culmination of the growth of a regIonal

chain o(equaUy impressive facades. A collage of Odeon cinemas appeared amid

several pages oJ promotional material that emphasized the entire network. of
theatJ:e$, but also Iheir regional and neighbourhood importance as successful
local businesses. Each theatre's manager was pictured and profiled with inIormation about his or her connections to the community and how each came to
Vancouver. For example., WaJter Dawson at Iht" Paradise bad a long care-er in the
local thealre business, while Queenie Albanull had managed the Nova since it
opened in 1931. just a year after.she arrived in Vancouver from South

AJ.rica~

Several others managed theatres built by their fathers"
By the end of 1941. three' more Vancouver Odeons had opened and six more
theat.... bad joined the chain. Io less tban a year. Odeon had nearly malched
Famous Players' strength in British Columbia. in number of lheatres as wen as
10 key Iheatres dowmawn in Vancouve.r and Victoria. After Wodd War 11, Odeon
added a luxury theatre in West Va.ncouver and a large downtown palace in
Vicloria. Although Toronto's Kaplan and Sprachmao had designed the Vogue
and the Park, tl1O)' were not mentioned in Ihe promotion of their openings. In
comrasl, local an:hitect H.H.. Simmonds was featured in opening promotions of
his Odeon designs in New \Veslminster, Victoria. and Vancouver. J& British
Columbia would continue into the 19805 as the major stronghold for Odeon. its
success promoled as related to its TOOLS as a local independent business.
MONJRiJu. ODION

For Odeon's downtown prome, Montr~al was a weak spot. Compared to
Vancouver's CranviUe Slreet__ Odeon could nol compete wiLh Famous {or the
mainstream audience along lbe west end of rue Sie-Catbertne.. Instead, its
slrength came from French-language programming and afmiations with independent chains that specialized in the same. Dubbing sound films into French
{or Ihe QuHJec market was gradually implemented. lust after synchronous
sound was introduced to Callada in MOlllr~a1 in 1928, a Canadian MOiling
Plaure Drgesl article put a positive spin on the lack of Fren,ch sound ftims. claim·
109 lrancophone audiences were learning "FUm English" as they consumed
Hollywood films io their original English versions." According to the CiuuuUon
FUm. Weekly. even after French dubbing was introduced in the 19305, it found a
profitable place in the suburban theatreS of Montr~aJ's eas' and north neighbourhoods only after 1943.40 Before then. the Cinema de Paris downtown was
part of a Freoch·language chain in Quebec. l.A. oeseve's France Film. which
had a series of Cinema. de Paris throughout Qu~bec, and in Montr~al also
owned the St. Denis and the Canadien. One independenl theatre. the Beaubien,
was initially with the France Film chain when it opened in December 1937. but
later moved to Odeon.
Thealre building slowed io Montreal in the late 19305, but Urnled Theatres,
af.liliated with Famous Players, opened two new cinemas, the Snowdon and the
York. 'IWo oew independent Iheatres, the Kent and ViUeray. became affiliated

Tho 0<Ie0n Chomplain was lhe HencManguage llagship fa< Ode<>n m Monohl OperUos cloy
photo from the 1948-.49 theatre Glnalogue reproduced in Morqu« 28..l (1996).

with the Beaubien and several older houses to form Supenor theatres, which
first csdvertised in October 1941.-tl Affiliation with Odeon came In 1945. with the
planning of three major new theatres, 10 be designed by local archlleet Henry
Creel1spoon. The monumentality of the new Montreal cinemas was particUlarly
import.ant because Odcon's presence downtown was limited. to two second-run
thtatres buill before World War I. the Midway 00 boul. St·Laurent and the
FJeara east on rue Sle-Cathcrine.

Odeon was never able to programme an adequate supply of English-language Hollywood films, and tbe Kent in panlcular. located lD t\otre Dame de
CUte and the lone wesr·end independent. bad such trouble booking films that
It pursued a major coun case in 1944 against United TheaJres and mainsu('am
distributors.4J Despite the lawsuit. the Kent did not do better after 1945 under
O<ieon. and by 1951 It had affiliated with Famous Players. Even before Odeon lost
the .Kent to Famous, it had completely stopped a.dvertising in English-language

newspapers. Focussing entirely on advertising in La Presse, Odeon made its
catch phrase .. Films Parlant Francais... This contrasted with the earlier openings
for the Cn'mazie and Mercier, which were pro~oted equally in English- and
French-language newspapers, although the March 1948 opening of the Frenchlanguage flagship Champlain, east on Ste-catherine at Papineau, was never
advertised in the English newspapers_
Despite positioning itself as a French-language chain. strong in the north
and east neighbourhoods of the city. Odeon remained weak in Montreal.
Famous, not Orlean, first moved into Montreal's suhurban shopping ma1ls in the
1960s. Famous also initiated placing cinemas in downtown office complexes.43
With the new building that accompanied the opening of the underground Metro
for Expo in 1967, Odeon finally found space in the western part of downtown
and once again began advertising in the English daily newspapers. The Place du
Canada and the Alexis Nihon Plaza cinemas opened in 1967 with much fanfare,
followed by the Berri in 1969. Surprisingly, Odeon did not move into the suburbs of Montreal until the late 1970s.44 The apex of Odeon's presence in
Montreal was in the late 1940s, when three new Odeons opened in a sb;-month
period: the Cremazie, which offered "Ie maximum de secunte, de commodite et
de comfort," the Mercier. advertised as "votre cinema de prectilection,· and the
Champlain. touted as "depassant toutes les esphances par son confon et son
architecture originaJe. "'45
OT1lER REGIONAl ODEONS

,

In addition to the Vancouver Owned chain and Montreal's Superior theatres,
Odeon affiliated with several other independent chains across the country.. some

of wbich had previously been llnked to Famous Players. In Ottawa, P.I. Nolan's
trio. the Centre. Rexy, and Avalon, gave Orleon a site downtown and in two
neighbourhoods. In Halifax, leases for the Garrick and Casino downtown were
combined with the Oxford neighbourhood house. The Monon theatres in
Saskatchewan and Manitoba negotiated a deal with Odean alter spending the
19305 with Famous. In Winnipeg. this meant Odeon had control of a couple of
older downtown theatres, the Beacon and Garrick, but the chain slillleased and
renovated the 1906 Walker Theatre for its main Winnipeg house. Similarly
Odeen renovated the 1912. Grand Thealre downtown in Calgary and the 1917
Pantages on Hastings Street in Vancouver. In its national publicity, the renovation of these theatres was lauded as a fonn of historic preservation.
Odeon was also able to gain control over theatres that had been leased to
Famous. In Hamilton, the two largest theatres in town. the Capitol and the
Palace, became Odeons in 1942 when the controlling company. Hamilton
United, negotiated with Nathanson despite a minority ownership by Famous
Players. Odean also look over tbe Capitol theatres in Moncton, New Brunswick,
and in smaller Ontario towns, including Brampton. Niagara Falls, Woodstock,
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and Midland. The takeover of the Hamilton movie palace leases was such a
coup that Famous Players challenged the deal between Orlean and Hamilton
United in court.'" "Capitol" had always been a Famous Players brand name, but
the loss of its signature logo in so many places necessitated a Df\V brand.
-Paramount." for expansion in the 19405.
ONTARIO ODEON

Compared to Odeon lheatres in other provinces, Ontario Odeons were more
often newly built and planned from the head office in Toronto. In contrast 10
Quebec, Orleans could be found throughout the province, but the company was
less successful in affiliating with smaller chains. Whe? Nat Taylor turned down
the Odeon vice-presidency and went to Famous Players, the number of Ontario
independent theatres that could affiliate with Odeon was severely limited, especially in Toronto. Odeon cinemas in Canada's largest film-going market would
have to be built from the ground up, from real-estate purchase to grand opening. Odeoo's strategy in Ontario emphasized its theatres' ne\YT1ess and, after
World War II, its connections to British Odeon and the Rank Organization.
Only two Ontario Odeons had begun construction when the war temporarily pul a halt to new building.<7 The Orleans in Sarnia and Kingston, both
designed by Ka.plan and Sprachman, were prominently promoted as caDadianowned-and-<lperated when they opened in 1941. In Ontario, the older theatres
that joined Orlean in 1941 were mainly older and smaller huildings. Thus, except
for Hamilton, 5arnia, and Kingston, the Odean logo was held for use exclusively
with the new modem theatres built after the war. When theatre building began
again in 1946. Odean was British-owned, and there had been time to layout a
province-wide building plan under architect lay I. English, wbo drafted des egos
for twelve theatres across the province." The strategy in Ontario was three-tiered:
five new theatres in Toronto, including the national llagship; one new Odean
downtown in other large cities; and a B-Ievel chain. National Theatres, most
named "-RoXY." in small (owns and the booming suburbs of Toronto.
Four neighbourhood Odeons in Toronto circled downtown: the Fairlawn to
the north on Yonge Street, the Hyland just north of downtown, the Danforth in
the east end, and the Humber to the west. Opening in September 1948. the
Odeen Thronto. on Carlton at Yonge. was the last theatre built in Canada with
more than 2,000 seats and the last in North America built with a new theatre
organ. As "'the showplace of the Dominion," it gave Odeon a national flagship
with enough grandeur to claim to be at the vanguard of modem architecture.
Its opening ads featured a map of its services, which induded a full restaurant
on the mezzanine, an art gallery promenade, checkrooms, a counesy desk,
and plenty of "foam-filled seats in lounging luxury space. "49 Compared to
Odeon, Famous Players' new post-war theatres in Toronto were [ewer in number, smaller in scale, and mostly built by affiliated chains. Only the University,
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uptown on Bloor SLreeL had any of the archIlectural Oair and pretension of
English's Odeons."
Lower in profile, bUI equally important to Ihe Odeon chain, were the suburban Roxy theatres buill around "!bronto after the war: (0 the east in Markham
and W t Hill. to the wesl in Cooksville and OakviUe. and to the nonh in
Brampton. Woodbridge and Newmarket. Though modest, tMs<? theatres gained
distinction through their association with Odeon. There was also an off~and-on
affiliation betwe(>o Odeon and Biltmore theatres, a small chain of new, modernstyle theatres. But the Roxy and Biltmore .uburban chains were initially secondat)' '0 the dozen new Ontario Odeons opened between 1947 and 1950.
UnJike to Vancouver or Montreal, where Odeon emphasized its local and inde-pendent roots, the character of an Odeon experience in Ontario was slIongiy
linked to Commonwealth patriotism and poot-war aoglophilia" Using lbe ,rademarked British Odeon logo lellers, they were buill in a modern ardtitec,ural
style reminiscent of Odeems in England. Thus, through their architecture alone.
Ontario Odeans Weft!' patnoticaUy linked to Bnlam. The design of the new thea.tres was pro.mOled as pan of a mature. distinguish.ed film-going experience.
Another key feature of Odean's distinction was its screening oC Rank
Orgalli.ution·s British films, especially a' grand openings. The first post-war
Odeon 10 open. lbe Fairlawn In Jbronto, featured a British war picture, Green for
CJan&er (1946, UK, Sidney GilIiat). Ads leading up 10 opening day _laiDed how
Odeon provided Ihe "ultimaIe" in cons,ruction, air conditioning, pallon comfon
aod presentation, but lbetheatre also promised Ihe ultima'e in British films as a
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way of distinguishing IIself from Famous Players. AU of the posH.. · M amana
Odeons fealured British rums for their openings, and many advertised the J. Anhur
Rank brand name and logo wilb lists of forthcoming British films. The Odeon
Guelph fea'ured Great Expectat.wns (1947, UK, D.wid Lean). The J Anhur Rank
ptoduroon Jassy [1947, UK. Bernard Knowles) opened 'he Toron,o Danforth
At Ihe Odenn Toron'o flagship, ali...... 1lvist (1948, UK, David Lean) had lIS
North American prem;e,e. Another Rank film, Blanche Fury (1948, UK,
Marc AllegreO. opened the Odeon London. Toronto's Odeon Hyland opened
with lbe Canadian premiere of HamlEt (1948, UK. Laurence Olivier). s6 hIgh.
pm61e a title that promotion wholly focussed on the film, wuhoul reference to
the new theatre. The Odean OHawa. the last of English's theatres to open. f.eJ'ured The Red SIwes (1947, UK, Michael Powell)." In local newspaper promotions lor new Iheatres, Rank hImself was often profiled and lbe many branches
of the Rank Orgaoizallon reviewed. Alloge'her, the modem ardntecture, Ihe
British fllms and Lhe patronage of Rank positioned an Ontario Odean as offering
something apart from moviegoing in the past-and apan from whdt Famous
Players offered.
CONCWSION

With Vancouver Odeons donunating thai city. Montreal Odeons showing "Films
Patlant Francais." and Ontario Odeoos emphasizing British links. the compeu·
lion. between tile new chain and Famous Players must have beE'n dear to news·
paper readers clOd the movie--going public. Th film industry insiders, however.

the two companies were already known to have settled into a mutually beneficia! duopoly. Even before all the new post-war theatres opened, Variety reponed grumbling from Hollywood distributoI> that the two chains were refusing to
bid against each otheL S3 It is well known that an entente cordiale was eventually put in place: while Odeon got first plck of films from Columbia and Univen;al,
Famous took lilms from Paramount, MGM, and Warn."." By the late 1950.,
with the movie business shrinking. there was even a joint committee to coordinate where each chain would close theatres. S5 Previous accounts of Orlean's creation have strongly argued that this collusion of interests continued for decades,
restricting what was shown on Canadian screens and deterring the growth of
Canadian filmmaking. In such accounts. Nathanson's success in introducing
Odeon relied on manipulating distribution franchises. From the evidence of
trade journals and local advertismg, however, his strategy of opening and affiliating theatres, one at a time. made the creation of Odean seem fragmented and
highly competitive, rather than a quick and easy splitling of the Famous monopoly into a duopoly.
In cities across the country. Odeon offered a distinctive, locally-oriented
character. This aspect of Canadian exhibition is not peripheral to the centralized
control of distribution and head office links to Hollywood. Writing histories with
attention to local advertising, architecture and the regional roots of affiliated
chains is as imponaot as tracing Hollywood connections for understanding the
appeal of mainstream films, and eventually understanding Canadian audiences.
For example, since Odeon was formed before the U.S. had joined the war effort.
its success might be correlated with pro-British and ~ti-American patriotism.
Immigration (rom Britain before and after the war certainly meant common
knowledge of British Odeon and th.e significance of the Rank Organization in
British culture at the time. Perhaps more important. population growth and
urbanization surely meant a corresponding opportunity to expand the movie
theatre industry in Canada. and construction was under way even before
Nathanson left Famou' for adeon. With their modem theatres, both technologi·
cally and culturally sophi,ticated, Odeon could provide a film culture to match
post·war cultura! needs. Purther research in these areas might belp explain the ,uccess of Odeon in more complex terms than film distribution deals. and allow for a
better unden;tanding of movie-going as part of a local as well as global culture.
The business of theatres and the social geography of movie-going is central
to Canadian film history. Especially because of the prominence of Hollywood
products. local exhibition is key to characterizing the particularities of Canada's
film-going culture. As builders on real estate in the downtowns and neighbour·
hoods of almost every canadian city and. Later. key tenants in suburban malls
and big-box developments, Odeon, Famous PlayeI>, and hundreds of smaller
independent entrepreneun; helped to sbape the modem culture of Canarlian
cities and the viewing practices of Canadian audiences.
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Reported n.JfllOU'S of Nathanson's return include '"'Ray Present:s,'"' CMPD, 23 Apnl 1932;
-serlieYe it or Not' Nathanson Rumor Strong; CMPD, 30 Juty 1932 On his re-election.

see "Famous PIayels EIe<:ts New Board,· CMPD, 3 Jone 1933; 'Nathanson Through Eyes
of the Press,- CMPD, 1 July 1933.

CMPD.'

24.

Cox. '"'The Rise and Fall of the Aliens: The War for Canada's Movie Theatres.-

LMeryan Review 6 (2000): 44-31.

13.
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Famous did not invowe sale or partnership, by 1945 a formal integration had taken
pliKe. .,.aytor, FPCe fonn Cc'y," CFW, 4 Juty 1945.

42.
43.

29.

Cox. "Canada's Theatrical~"49.

30.

'M1ite,47; Magder, 34.

31.

SmaD tity ·Capitols" of the late 19205 indude CornwaU and Trois RJvieres (both 1928),
saskatoon, North Bay, New Toronto and Smiths Falls (all' 1929), Chatham, Port HoPe.
Galt, Halifax and Sudbury (aU 1930). Most were designed by Toronto architect Murray
Brown. Also older theatres were renovated and renamed ·Capitor' at the time, for
example in Niagara Fails, Brantford, and BrodMIle.
Da,les are reports in CMPD: Ottawa plans from 12 May 1928 (Famous and RKO combine interests in Canadian Keith's Theatres 8 June 1929); Toronto plans from 14 July
1928 (vaudeville m<WeS from loew's Uptown to Imperial in 1930); Windsor plans from
18 August 1928 (takeover of Windsor Loew's 17 November 1928); Quebec City plans
from 20 October 1928 (Auditorium, Quebec City
3 May 1929).

32.

Versailles (1963), Fai,,"ew (1966), G'..nfield Palk (1967), Centre L.wal (1968) and

ta_

33.

Seating for Canadian theatres is from Film Doily Yearbook of Motion Pictures 14 (1932):
823--832 The Toronto Imperial is listed as having 3,436 seats, and the Montr~aJ loeWs
as 2,982 seals. Seating for American theatres is taken from Andrew C. Fowler, "The Big
Marquee 23.3 (t991): 27-30.

34.

"Wi Long Explains Resignation from Odeon,. CfW, 25 February 1942. As wei as the
rebuilt Rialto downtown. owned by lawyer Hany Friedman.. *Edmonton Suburban· theatres, which later joined Odeon (and refelTed to as the "'Shacker houses'" by the CMPD,
8 Mard11941), included the Avenue (1934) and Roxy (1939). Also, the Varsoona (1940)
was built: by Ihe firm of Rule, VVynn, and Rule specificalty to .scoop" the modem style
and opening date of the nearby Gameau,. according to Trevor Boddy, Modem
Architecture in A1bErta (Regina: Canadian Plains Research Centre. 1987): 65-7S.
All dales from lfanc.orlNer Sun: The first ad for "Neighbourhood Ownecr theatres listed
the Kingw.ray, Fraser, State, and Music Box (16 October 1935). The Olympia and

35.

44.

45.

At. first. the new leases went uncontested (-Famous Announces Changes in Operation of
Hamilton TheatJes," CMPD, 16 August 1941). A few years later, the theatres were put to
bid again, won by Odeon rOdeon. FPCe Bid for Ham.United,- CFW, 5 April 1944;
"Hamilton U.T OK's Odeon Bid,- CFW, 12 April 1944). This was followed by a liJ1NSuit
("Injunction on Hamitton Deal: OW; 26 April 1944), settled mutually in December
1948. Odeon kept the theatre leases until the final couple of years before the theatres
dosed in the early 1970s, lNhen they both: briefty operated under the independent banner -Granada.-

47.

·Dominion Order-in-CounciIUmits Commercial Building,- CMPD, 10 May 1941.

48.

Paul S. Moore, "'The Ontario Odeons of Jay I. English,· Marquee 34.3 (2002): 4-13.
Toronto Telegram, 9 September 1948, opening.day advertising for the Odeon Toronlo.

49.

sa.

2Oth-Century built the Glendale (1947), Downtown (1948), Towne (1949) and Birdldiff
(1949). Prem;er built the WiUow (1948) and added a sealRd auditorium at the
Hollywood (1947). B&F built the Vaughan (1941) and Oonlands (1948). For Famous
Players directly, there-was only the Nortown (1948) and the University (1949).

SI.
S2.

On the architecture and trademarks of British Odeon cinemas of the 1930s, see Eyles.
AI opening dates and films from local newspapers: Green for Dan!]e' at the Fairlawn
(1S August 1947), and Peterborough (17 December 1947); Great Expedations in
Guelph (31 October 1947);Jassy at the Oanforth (16 April 1948), and _Anhu,
(4 November 1948); Blanche Fury in london (22 October 1948), Fort William
(5 November 1948), Brantford (17 December 1948), and the Humber (27 January
1949); Hamiet at the Hyland (22 November 1948); The Red Shoes in Ottawa (21 May

S3.

~riely,

10 April 1946; reported secondhand in "How's that again? It's a 51arter,· CfW,
24 April 1946.

54.

One of the few times the informal split among distributors was acknowledged on the
record is an interview with Famous ptayers' President George Destounis on CBCs
"Home Movies.· one part of the series. The Great Canadian Culture Hunt, telecast 17
March 1976. See Cox. ·Canada's Theatrical Wars,- 49.

55.

PendakUf, 109.

"Glittering Ceremony Opens Vogue: Voncouver Sun, 16 April 1941.
All dates from Vcmcouver Sun: "'Vancouver Owned" was first used 5 December 1938

and included th. Ouoba', Kingsway, Olympia, Frase', Nova, Hollywood. Music Box. '
Camhie. and Colonial The Oa~ Rio, MaJPOIe, VaJSity. and Roxy followed. All but th.
Hollywood joined Odeon eventually. Curiousty, the datNntown, second-run Colonial was
listed for just thefirsl day. "Odeon" was first used 15 April 1941.1he original dozen
were the Vosue. Piaza. Paradise, Dunbar, Varsity, Kingsway, Roxy, Marpole. Rio, Fraser,

1949).

Olympia, and Nova. For management profiles, see advance publicity, ..-hese Peopte
Manage Odeon Theatres Here,· 12 April 1941.
38.

39.
40.
41.
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In 1941, the Pak opened.. 4 August; the Cirde. 10 November; and Odeon New
Westminster, 28 November. The Music Box. lUX, Beacon, lonsdale, Metro and Sapperton
also joined Odeon by 1942, as well as the PLua and Oak Bay in Victoria. In 1948, the
Odeon West Vancouver opened 20 FebNa.ry, and the Odeon Victoria one week later.
"Montreal learning Fdm English Through Dialogue,- CMPD, 24 November 1928.

aw,

-Canada's Bi-lingualBiz Booms,26 June 1946; "Big PQ Play for French Dubs,·
CAY, 25 August 1948Superior theatres consisted of the Midway and Electra in the eastern part of downtown;
the Beaubien and ViUeray in the north; the Kent in the west; the Verdun Palace and
Perron in the southwest. and the Capitole in SL Jean and Rex in St Jerome, both out·
side of Montr9L
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Gateries D'Anjou (1968). In office towers, it opened Place Ville Marie (1962) and
Westmount Square (1967).
Odeon moved into Ihe suburbs with laval 2000 (1976), Decarie Square (1977), and
Brossard (1977). Expo 67 also brought new theatres from National General Cinemas at
Place Bonaventure (1967), and in the suburbs at Place Longeueil (1967) and ate des
Neiges (1968).
La Presse opening ads: <:remazie (9 octobre 1947); Mercier (IS janvier 1948); Champlain
(28 mars 1948).

46.

_.li..·

Marpole soon followed; the Hollywood opened on 24 October and the Dunbar on 30
November 1935. For the Plaza opening, see -Conoete Monolith First in City," Vancouver
Sun, 1 September 1936; For the Paradise opening, see. "'Smart New Paradise Theatre
Opens Doors Today with 'Better Entertainment' Policy,. Vancouver Province, 11
November 1938.
36.
37.

"Priority Fight in M't1 Court,· CFW, 9 February 1944. Coverage continued intermittently
to 10 January 1945.
United/Famous Players suburban enemas around Montr~1 were Dorval (1962),
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sertation covers early showmanship and the regulation of motion picture theatres in Toronto. Its aim is to theorize the institutionalization of mm.-going as
part of the culture of titles.
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